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Profi Package
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Bi-Monthly U.S activity update email

Includes activity results, key learnings, market insights, 

travel industry feedback and special inquires exclusively 

for Bavarian Connection Partners

Pre-GTM Bavarian Connection Networking Event

April 21st, 2024, Chemnitz

20 partners participated in the informal networking

event

Bavarian Connection USA
Networking & Partner Management



B2B
Travel Trade Marketing Activities02
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Objective: 

To provide the U.S travel trade with handy and 

educational Bavaria destination sales materials to facilitate 

training and sales efforts for destination

Sales Material is being used during trade meetings, for 

follow ups, in travel trade newsletters etc.

Bavarian Connection Travel Trade Hub incl.

Bavarian Connection Factsheets 

Bavarian Connection Preferred Hotels List 

Bavarian Connection Christmas Market Schedule 2024-27

Bavarian Connection Sample Itineraries

Bavaria Sales Materials & Tools 
For ongoing Trade Education

https://traveltrade.bayern/en/sales-tools/bavarian-connection-usa
https://traveltrade.bayern/en/sales-tools/bavarian-connection-usa/factsheets/
https://traveltrade.bayern/en/sales-tools/bavarian-connection-usa/hotels-list/
https://traveltrade.bayern/en/sales-tools/bavarian-connection-usa/christmas-markets/
https://traveltrade.bayern/sales-tools/bavarian-connection-usa/sample-itineraries/
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Subject: 

Seize the Season: Bavarian Waterside Beckons 

for Summer!

Featuring: 

Chiemsee-Alpenland, Lindau, Passau, Ulm/Neu-Ulm, 

Würzburg

Sales Tool for Professionals:

Pre- and Post River Cruise Ideas

Recipients: 41,921

Opening rate: 23%

Link: here

U.S Trade Newsletter #02/24
April 11, 2024

https://b2b.bayern.info/u/archive/PT0hWw2mkztsstPJlAztPw
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Subject: 

Bavaria´s Great Outdoors: Explore & Thrive 

Featuring: 

Alpen Air, Franconia, Garmisch-Patenkirchen, German 

Alpine Road, Munich Wanderland

Sales Tool for Professionals:

Bavarian Connection Factsheets 2024

Recipients: 41,872

Opening rate: 26%

Link: here

U.S Trade Newsletter #03/24
May 8, 2024

https://b2b.bayern.info/i/asYA-hEJhqtUHCqcJbmltCPPY61_ldMQ
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Subject: 

Finest Luxury Accommodations in and around 

Munich  

Featuring: 

Althoff Seehotel Überfahrt, Brauereigasthof Hotel 

Aying, DO & CO Hotel Munich, Platzl Hotel, 

Steigenberger Hotel Munich

Sales Tool for Professionals:

Bavarian Connection Preferred Hotels List 2024

Recipients: 41,820

Opening rate: 25%

Link: here

U.S Trade Newsletter #04/24
June 13, 2024

https://b2b.bayern.info/i/KZOy50wEQ-cEtWV89hiOWqm42oc-culbjw9nsFW32JBhYAjVjbs2TA
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Subject: 

Unveil the Magic of Romantic Bavaria 

Featuring: 

Bamberg, Bavarian Castle Administration, Bayreuth, 

Füssen, Rothenburg ob der Tauber

Sales Tool for Professionals:

Christmas Market Schedule 2024-27

Recipients: 43,591

Opening rate: 23%

Link: here

U.S Trade Newsletter #05/24
July 10, 2024

https://b2b.bayern.info/u/archive/A2nBY3AzuH2hb8to2_Vurw
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Subject: 

Bavaria's Top City Highlights in 2025 

Featuring: 

Augsburg, Munich, Nuremberg, Regensburg, 

Breuninger 

Sales Tool for Professionals:

NEW Sample Itineraries

Recipients: 51,602

Opening rate: 23%

Link: here

U.S Trade Newsletter #06/24
September 11, 2024

https://b2b.bayern.info/i/5Bvzx4Nm6mBzQWBgDPy17QfF42pkuBSo
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Subject: 

Bavaria's Finest Stays: A Hotel Guide 

Featuring: 

Burg Rabenstein, Das Achental, Hotel Maximilian´s, 

Yachthotel Chiemsee

Sales Tool for Professionals:

Bavarian Connection Preferred Hotels List 2024

Recipients: 55,723

Opening rate: 23%

Link: here

U.S Trade Newsletter #07/24
October 24, 2024

https://b2b.bayern.info/i/65UxvjF_YYkVHejOvB64pNbhCuVM9RAs
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Subject: 

Travel fun for old and young in Bavaria 

Featuring: 

Aschaffenburg, Coburg, Ingolstadt Village, Käthe 

Wohlfahrt, Saltmine Berchtesgaden

Sales Tool for Professionals:

DMCs & Incoming Agencies listing

Recipients: 42,329

Opening rate: 22%

Link: here

U.S Trade Newsletter #08/24
November 21, 2024

https://b2b.bayern.info/i/jUtVOvmQj11nwU8QJwEI1ojvbFy6PaHv
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Objective: 

Draw attention of Recommend.com readers to the 

destination Bavaria and inspire them for new products 

for their clients 

Campaign Timeline: 

March – April 2024; Articles will remain live on 

recommend.com

Campaign Components:

Inclusion of all Bavarian Connection Profi-Partners

Generic Banner on Website leading to Bavarian

Connection Microsite

1. – 30.04.2024

105.428 views

Travel Trade Media Campaign with Recommend.com 
Since March

https://recommend.com/partner/discover-the-best-of-bavaria/
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Part 1 – Discover the Best of Bavaria

Incl. 1 exclusive e-blasts, 1 teaser article in newsletter, 1 

article on recommend.com  website

Part 2 – Bavaria – Where History Comes to Life

Incl. 1 exclusive e-blast, 1 article in newsletter, 1 article

on recommend.com website

Campaign Results:

Exclusive E-Blasts:

Recipients: 40.000 | Open Rate: 20% | CTR: 2,4%

Teaser arcticles:

Recipients: 40.000 | Open Rate: 19,5% | CTR: 1,8%

Articles on recommend.com 

ongoing

Travel Trade Media Campaign with Recommend.com 
Since March

https://recommend.com/partner/discover-the-best-of-bavaria/
https://recommend.com/partner/bavaria-where-history-comes-to-life/
https://recommend.com/partner/bavaria-where-history-comes-to-life/
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ETOA North America Marketplace | Feb. 29 | Online

ITB 2024 | March 5-7 | Berlin

GTM 2024 | April 21-23 | Chemnitz

GTM West | June 2-5 | Las Vegas, NV

Bavaria US Roadshow | October 21-24 I Los Angeles & 

Chicago 

Signature Travel Network Conference | November 11-

14 I Las Vegas

Coming Up:

USTOA Annual Conference & Marketplace

December 1-5 I Marco Island, FL

B2B Conferences 2024
Overview
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ETOA North America Marketplace | February 29 | Online

total of 15 appointments with some familiar and many new contacts

The mood was good, most tour operators have good booking figures and inquiries for Europe 

and Germany

Some contacts are currently launching new tours to Germany and are very interested in Bavaria

There are frequent requests for individual, unique hands-on experiences for American guests

Christmas markets remain an important topic & reason for travel for Americans

ITB 2024 | March 5-7 | Berlin 

No focus event for the USA. Nevertheless, 3 meetings with American tour operators & incoming 

agencies 

American Classic Tours as a completely new contact who want to completely relaunch Germany 

and start with Bavaria

B2B Conferences Q1 & Q2 2024
Key Takeaways
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GTM 2024 | April 21-23 | Chemnitz

total of 25 meetings with US tour operators and agencies, 

including some new faces

The mood was good, most of the people I spoke to were 

(specifically) looking for new ideas and want to expand 

Bavaria as a travel destination / include new destinations in 

their offers. 

many inquiries about local hands-on experiences & 

activities (cooking, baking, cocktail courses, crafts) for 

customers

Pre- and post-river cruise programs or ideas for day trips 

were also in high demand. The market is booming.

Some further possibilities for webinars and FamTrips were 

discussed and are now being pursued further

B2B Conferences Q1 & Q2 2024
Key Takeaways
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GTM West | June 2-5 | Las Vegas, NV

45 individual appointments in speed dating format with 

highly qualified advisors from all over the US, as well as 

networking in the supporting program and further 

discussions

High proportion of advisors from the luxury, FIT and small 

group segment, highly professional and well prepared

Some advisors were already very well informed about 

Bavaria and had very specific questions / concerns 

Many advisors are currently starting to offer Germany - 

often at the request of clients - and were very interested in 

ideas and impulses

Frequently mentioned topics: Culinary delights, Christmas 

markets, World War II, river cruising pre- and post-

traveling, “experiences off the beaten path”

B2B Conferences Q1 & Q2 2024
Key Takeaways
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Bavaria US Roadshow I October 21-24 I Los Angeles & 

Chicago 

Implementation of Bavaria's second very own US Roadshow, 

with trade and media events held in both, L.A. and Chicago

Involved partners: Brauereigasthof Hotel Aying, Franconia 

Tourist Board, Käthe Wohlfahrt, Munich Airport, Munich 

Tourism, Prime Tours Germany

Lufthansa as a sponsor and partner for trade events

Results: a total of 90 US-American trade contacts intensively on 

Bavaria with the participating partners - in the context of 

presentations and speed dating 

B2B Conferences Q3 & Q4 2024
Key Takeaways
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Signature Travel Network Conference I November 11-14 I Las 

Vegas, NV

Speed Dating Workshop over 2 days, with 7min meetings at a 

split table with Leipzig Tourism

In total 85 advisors were trained on Bavaria 

Advisors were a mix of those who sold  FIT, groups and pre/post 

river cruise tours and luxury

Regensburg stood out, especially for river cruises, with many 

suggesting more time in the city to let guests fully enjoy its 

history and charm. The Romantic Road was also a favorite. 

There was a big focus on finding unique experiences beyond 

Oktoberfest, with advisors looking for ways to offer something 

different and special. Alternatives to Munich’s Christmas 

markets also came up often, with people excited about 

exploring smaller, festive towns with their own unique vibes. 

Lastly, local food and Franconian wine were a big draw.

B2B Conferences Q3 & Q4 2024
Key Takeaways
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Liberty Germany | April 30th, 2024 

13 DMC employees from Germany (focus on the USA and beyond)

1h presentation of Bavaria with a focus on all Bavarian Connection partners as part of a 1-hour presentation + questions and 

answers

Many new learnings for the team: Particular interest in Aschaffenburg, hands-on-experiences as well as outdoor experiences

Avanti Destinations | June 11th, 2024

1h presentation on Bavaria and Bavarian Connection destination partners as part of the B2B2C-campaign with Avanti

Destination content was complemented by Avanti product

A constant 87 participants followed the webinar

B2B Online Trainings
Overview
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Abercrombie & Kent I September 9th, 2024 

Presentation of all Bavarian Connection partners as part of a “Best of Bavaria” online training course

Continuous 55 participants

DCI | September 25th, 2024 

Webinar on the topic “Festive Bavaria - Top Holiday Experiences and Destinations”

84 participants & recording watched 

DCI | November 20th, 2024 

Theme “Discover Bavaria: Multigenerational Travel & Top Family Activities” 

A total of 42 attendees attended the webinar (more expected to watch the recording)

B2B Online Trainings
Overview
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Co-Hosted two Agent Training Events of LH x MUC:

SEA–MUC new flight launch | April 30th | 32 Advisors

IAD-MUC A380 event | May 30th | 32 Advisors

Sponsorship of gingerbread hearts in return for promotion of our Travel Trade 

Newsletter Subscription to all participants

Supported two LH FamTrips /w day trips to the vicinity of Munich:

LH San Diego x Cadence Travel | April 30th | 6 Advisors

Augsburg | Hotel Maximilian’s | Munich

LH x Flight Center | April 13th | 20 Advisors

Bavarian Castle Administration | Füssen | Munich | Steigenberger Hotel

Trade Education
Overview

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.
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Objective: Leverage on the momentum of our B2B2C 

campaign with AVANTI Destinations, and invite top-

selling travel advisors to experience Bavaria first-hand in 

order to increase their expertise and sales to Bavaria

Attendees: 9 AAA Advisors from Avanti Destinations

Routing: Lake Chiemsee, Garmisch-Partenkirchen, 

Füssen, Lindau, Munich, Aying

Overnights: Das Achental, Steigenberger Munich, 

Brauereigasthof Hotel Aying

Themes: German Alpine Road, Castles, history & culture

Additional Event: Joint Avanti x Bavarian Connection 

Networking Dinner at  Restaurant Pfistermühle on 

October 17th with 7 Bavarian Connection partners

AVANTI Destinations FamTrip
October 13th – 19th, 2024

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.
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Objective: Host the Kuoni Tumlare Americas Sales & Operations 

Team for their Out of Country Meeting 2024 to have them 

experience Bavaria first-hand, increase their destination 

knowledge and network with Bavarian Partners

Attendees: 21 members of the Americas Sales & Operations 

Team of Joseph Green, including him himself

Routing: Regensburg, Nuremberg, Bayreuth, Rothenburg ob der 

Tauber, Würzburg

Additional Event: Exclusive Bavarian Connection Workshop and 

Networking Dinner with 17 Bavarian Connection Partners for 

Kuoni Tumlare team on November 7th, 2024. 

Kuoni Tumlare FamTrip & Workshop
November 7th – 15th, 2024

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.
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Objective: Host one of the Co-Owners of our US representation 

agency DCI, who also is its president of Tourism, in Bavaria, to 

familiarize her with the destination herself. With her decades-

long experience and leadership role in the US tourism industry, 

she functions as a true ambassador on the places she represents 

and has visited.

Attendees: Karyl Leigh Barnes

Routing: Munich, Nuremberg, Regensburg

Overnights: Platzl Hotel

Additional Meetings to the on-site program: 

Susi caught up with Karyl Leigh during her time in Munich and Jörg 

Hentschel took the opportunity of meeting with her in Nuremberg, 

further educating her on Franconia

Karyl Leigh Barnes FamTrip (DCI)
November 16th – 20th, 2024

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.
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GNTO Trade Supplement Magazine 

Full-page Bavaria article in the exclusive GNTO Trade Magazine on 

Germany, including a feature of all Bavarian Connection Profi 

partners

Distribution via TravelAge West website, GNTO website, and as a 

supplement in TravelAge West and Travel Weekly

GNTO Trade Magazine (see page 14)

Total reach: approx. 161,606 contacts

Signature Spotlight 

Exclusive Bavaria Emailing in Signature Travel Network to 9,763 

Recipients (Opening rate: 44%) + 6,000 from Cruise Planner 

Inclusion of our new sample itineraries via the exclusive Bavaria 

Signature Spotlight Mailing in September 2024 

Signature Travel Network 

Other B2B Activities
Travel Trade Communication

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.

https://www.germany.travel/media/redaktion/trade_relaunch/news_services/GNTO_Germany_Resource_Guide_2024.pdf
https://www.signaturetravelnetwork.com/clients/emarketing2/ewizard/view.cfm?template_id=48063&agency_id=221&userid=0&client_id=0&campaign_id=0


B2B2C & B2C
Consumer Facing Marketing Activities03
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Objective: 
Update and expand current Avanti Destinations trade material 

on Bavaria as well as Avanti product / itineraries plus run an 

intense digital B2B awareness and education-campaign with 

them. 

The overall goal is to thereby increase advisors' awareness 

and knowledge about Bavarian destinations and products and 

be better prepared and inspired to sell it to their clients. 

The educative part of the campaign is complemented by an 

incentive for the advisors to also increase sales of trips to 

Bavaria to their clients.

Campaign Timeline: May - August

Campaign Title: Bavaria – Beyond Expectations

Campaign with Avanti Destinations
Mid-May – End of August 

https://www.flipsnack.com/779977E569B/bavaria-beyond-expectations/full-view.html
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Campaign Contents: 

Bavaria – Beyond Expectation Microsite

Bavaria – Beyond Expectations E-brochure

Update on Avantis‘ Bavaria itineraries and inclusion of

all Bavarian Connection Profi partners

Exclusive 60min webinar on June 11 (see slide 26)

Exclusive 15min webinar highlight on August 20 

Diverse range of accompanying social media posts, 

banner blog articles, newsletters & e-blasts via Avanti 

Destinations channels

Campaign with Avanti Destinations
Mid-May – End of August 

https://content.avantidestinations.com/bavaria_tourism_microsite/index.html
https://www.flipsnack.com/779977E569B/bavaria-beyond-expectations/full-view.html
https://content.avantidestinations.com/bavaria_tourism_microsite/index.html
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Results:

Website views: 610

E-Brochure: 577 impressions | 378 views

Excl. emails: 56.26% open rate

2 newsletters: average open rate of 54.3%

Excl. webinar: 92 participants

Banners: 191 clicks

Campaign with Avanti Destinations
Mid-May – End of August 
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With their October 2024 nomination, Lonely Planet claimed Bavaria as one

of the top regions worldwide to travel in 2025

In order to leverage the attention that this nomination would be gaining, 

plus also diversify the destination content for Bavaria, we partnered with 

Lonely Planet on a campaign exclusively for the US market:

Bavaria Article

Co-creation of a Bavaria article including all Bavarian Connection 

destination partners: Best of Bavaria, beyond the mainstream

Cross-promotion of the article within the US via banners and ads on 

social Media Channels

Social Carousel

Social Carousel on Culinary Bavaria, distributed to travel- and food-

savy audience on Instagram

Banner Promotion

Featuring our B2C website for more information

Lonely Planet Campaign
October 2024 – September 2025

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.

https://www.lonelyplanet.com/articles/things-to-do-in-bavaria
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Results (by October 26th, 2024):

Article „The best of Bavaria, beyond the mainstream“

Pageviews: 24,862

Custom Social Series on Instagram:

Impressions: 483,348

Link CTR: 0,37%

Post Engagements: 33,114

Google Ads: 

Impressions: 120.100 

Clicks: 154

Lonely Planet Campaign
Mid-Campaign Report

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.
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Objective: 

As a separate activity from the Bavarian Connection 2023 packages, 

BayTM continues to inspire with Bavaria-wide press trips keeping 

Bavaria top of mind to generate interest for the destination and its 

Bavarian insiders. 

Press Trip, April 2024

Adam H. Callaghan / Lindau, Munich, Bamberg

focus on food & drinks and culture

Results pending

Press Trip, June 2024

Amy Eckert / Munich, Füssen, Garmisch-Partenkirchen, Berchtesgaden

Focus on camping & family-oriented travelling

Results pending

Press Activites 2024
Print, online and broadcast

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.
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Press Coverage 2024
Qu 1 & Qu 2

Publication by Marc Stachiew

Taste & Travel, Issue 52, January – March 2024

The Oldest Restaurant in The World

Publication by A.J. Goldman

New York Times, April 18 2024

36 Hours Munich

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.

https://acrobat.adobe.com/id/urn:aaid:sc:EU:de87418c-57ba-4052-acc5-6b6f505148fc
https://acrobat.adobe.com/id/urn:aaid:sc:EU:de87418c-57ba-4052-acc5-6b6f505148fc
http://www.nytimes.com/interactive/2024/04/18/travel/things-to-do-munich.html
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Press Coverage 2024
Qu 3 & Qu 4

Publication by Evelyn Kanter 

Jax Fax Magazine, Sept/Oct Issue 

Germany´s Romantic Road Lives Up to Its Name 

Reach: over 100,000 Travel Advisors in the US in digital 

and print format

Publication by Curious Traveler – Christine van 

Blokland

Travel documentaries produced in 2023 and now 

published on PBS – promoted via her own social 

media channels (Facebook & Instagram)

Supposed to be uploaded on Youtube after finalization 

of the travel series

Note:

Added-value,

additional activity 

outside of  Bavarian 

Connection package.

https://www.jaxfaxmagazine.com/digital/2024/SEPT_OCT_24/JAXFAX-SEP-OCT-2024-digital-edition.html#p=15
https://www.jaxfaxmagazine.com/digital/2024/SEPT_OCT_24/JAXFAX-SEP-OCT-2024-digital-edition.html#p=15
https://www.kvie.org/programs/curious-traveler/
https://www.kvie.org/programs/curious-traveler/


Thank YouBavaria Tourism

Susanne Miller

miller@bayern.info

+49 21 23 97 22

traveltrade.bayern/en/         

mailto:miller@bayern.info
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